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Abstract
This article examines the emerging phenomenon of the non-use of WeChat Moments. 
Drawing upon semi-structured interviews with 21 users who used Moments for at least 
6 months, then voluntarily discontinued their use of the feature, we discuss the complex 
dynamics of Moments use, exploring the implicit micro-behavioral process of social 
media practice. Countering the purported hyper-centrality of WeChat, we identified a 
periodic loop of “use, non-use, reuse” of Moments, suggesting that people suspend their 
use of Moments periodically to “re-domesticate” technology. Through the prism of the 
domestication approach, we argue that the re-domestication of Moments is a “reboot” 
of the whole process of domestication through four key stages: re-appropriation, re-
objectification, re-incorporation, and re-conversion. Re-domestication is a process that 
allows people to take a retrospective look at their lives and transform Moments from 
a disruptive app feature into an instrumental apparatus conducive to their personal 
and professional well-being. By examining this process, we discuss how people use 
innovative ways to regain their autonomy and agency in their daily interactions with 
WeChat.
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Introduction

Social media are deeply embedded in the fabric of people’s daily lives, and sustained 
attention has been paid to its hyper-centrality and complex implications. Frequently, we 
hear people complaining about the disruptiveness of social media in relation to social 
fatigue, distraction, addiction, impression management pressure, and work–home inter-
ference (e.g., Dhir et al., 2018; Duranová & Ohly, 2015; Yun et al., 2012).

Accordingly, some users have started to take a step back, choosing to do a “digital 
detox” or limit their use of social media. Previous research has noted the complex issue 
of non-use, reduced use, and reuse of various media (e.g., Baumer et al., 2013; Baumer 
et al., 2015a; Hargittai, 2007). Scholars have been particularly intrigued by the phenom-
enon that some users stop using a social media service, say, Facebook, for a while, but 
resume their use later. This practice has been called “reversion” (Baumer et al., 2015b).

The domestication approach (Silverstone et al., 1992) was used in this study as an 
analytical framework to investigate the holistic and grounded process of how people use, 
reuse, and temporarily or even permanently reject social media. Originating in the UK in 
the early 1990s, the domestication approach focuses on the detailed processes of technol-
ogy adoption and use; that is, when people encounter new technologies, how they feel, 
experience, assign meanings to them, and find a solution to integrate them into their daily 
lives (Haddon, 2011). This approach is particularly useful for probing the fluid and com-
plex relations between humans and technology (Hynes, 2009). It has been widely applied 
to study digital media, covering topics such as the Internet (Van Zoonen & Bergman, 
1998), mobile telephony (Haddon, 2003), smartphones and mobile applications (De 
Reuver et al., 2016), digital games (De Schutter et al., 2015), WhatsApp (Matassi et al., 
2019), and Facebook (Sujon et al., 2018).

We contribute to this strand of research by filling two gaps in the literature. First, 
most research has been conducted in Western countries, and little attention has been 
paid to the Global South and non-Western contexts. As the domestication approach is a 
context-dependent process that focuses on different social cultures, media ecologies, 
and use patterns, WeChat was used as a case study to help us maintain better context and 
cultural sensitivity. Second, we expand the domestication literature by highlighting the 
re-domestication process. Researchers have realized the importance of re-domestication 
and dis-domestication (Green & Haddon, 2009; Sørensen, 1994). However, limited 
attention has been paid to this process (Bertel & Ling, 2016; Hebrok, 2010). We engage 
with this academic dialog by exploring how symbolic meanings and functional prac-
tices change in today’s evolving mediascape and how social media finds a new position 
in people’s daily lives.

We analyze WeChat in general, and Moments in particular, as a case study. As one of 
the world’s largest mobile apps, WeChat has more than 1.1 billion active users, according 
to the latest WeChat report of 2019 (ThePaper, 2020). It can be considered as a unique 
platform combining the features of WhatsApp and Facebook (e.g., Lien & Cao, 2014; 
Zhou et al., 2017). More specifically, Chen et al. (2018) conceptualized WeChat as a 
“super-sticky app” and a quasi-utility through the metaphors of the walkie-talkie, the 
bazaar, and the wallet (p.57). Although WeChat is multi-purpose, Moments stands out as 
the core function of WeChat as a social media platform. Designed as a social networking 
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community for sharing texts, images, and videos, Moments is a platform on which users 
can post texts, upload pictures, repost articles, give a “thumbs up” by clicking on “like,” 
and comment on friends’ posts (Fu & Cook, 2019).

Recently, considerable attention has been paid by the popular press to the disruptive-
ness of Moments, with many examples of users limiting and discontinuing their use of 
Moments (Yanghui, 2016). In one of the most eye-catching pieces of related news, 
Tencent, the owner of WeChat, launched a social experiment that limited the time spent 
on WeChat to 30 minutes per day, to investigate the influence of social media on daily 
life (Tencent, 2017). Remarkably, Moments was generally the first feature users chose to 
discontinue in WeChat. As summarized in a report of this experiment, one of the reasons 
was related to the product itself. Moments was perceived by users as a hotbed of inflam-
matory opinions, an inefficient apparatus of communication, or a source of information 
overload. The other reason was related to the users. When going through major life 
changes (such as a job change, marriage, or illness), people continually adjusted their use 
of Moments to accommodate these life changes.

In summary, the story of Moments echoes the tenets of the domestication approach. 
The transformation of WeChat from super app to super disruptor allowed us to investi-
gate the issue of re-domestication. Our research questions were as follows: How and why 
do the ways people attach meanings to Moments change during their dis/engagement 
with the technology? What innovative tactics are used by users? How can our study of 
the re-domestication process enrich domestication studies?

We first review the literature on domestication, highlighting why and how we should 
pay attention to the process from domestication to re-domestication. Then, we situate our 
research within the interplay between the WeChat ecosystem and the broader socio-eco-
nomic, institutional, and cultural context of China. After describing our data and method, 
we discuss our results by organizing the materials within the framework of re-appropri-
ation, re-objectification, re-incorporation, and re-conversion. In the conclusion, we dis-
cuss the theoretical implications of this study.

Literature review

From domestication to re-domestication

The domestication approach originally focused on the use and appropriation of new 
media in the household context. Silverstone et al. (1992, p. 21) identified four aspects to 
capture and analyze this process: appropriation, objectification, incorporation, and con-
version. Appropriation refers to the initial acquisition. Objectification refers to the loca-
tion of technologies both physically and symbolically in the household. Incorporation 
accounts for the use of technologies in routine and time structure. Finally, conversion is 
about how technologies become part of our identity and how we present them to others.

As Haddon (2007) reminded us, Norwegian science and technology studies have co-
developed this approach by extending it to various social contexts (e.g., Lie & Sørensen, 
1996). Accordingly, our study not only included a micro-sociological analysis of how 
and why people re-domesticate Moments, but also integrated this process into dynamic 
social relationships in the context of social structures and institutions.
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Unlike the media effects approach, which can appear as a version of technological 
determinism, the domestication framework includes three features: (a) it is characterized 
by its strong emphasis on user agency in daily media consumption (Bertel et al., 2013); 
(b) it highlights the complex and nuanced context in which the process takes place 
(Haddon, 2011); and (c) domestication is a continuous process of change with no end-
point, so in a constant dialectic of change (Silverstone, 2006). Because of these unique 
and inspirational theoretical insights, domestication theory has gained popularity in the 
field of media and communication studies and has been used to investigate various media 
technologies. Although WeChat has become an emerging research topic (e.g., Harwit, 
2017; Lien & Cao, 2014), no study has examined this popular platform using the domes-
tication approach. We argue that given the emphasis on the context-dependent process of 
domestication and the different social contexts between China and Western countries, the 
case of a non-liberal democratic country will enrich our understanding of the domestica-
tion dynamics of new media.

Theoretically, despite the well-established body of literature on the domestication 
approach, one aspect remains underexplored. That is, although one of the features of 
domestication is its continuous, endless, and repetitive process, most studies have 
focused on the initial domestication of media/technology. We admit that the prefix “re-” 
may not be necessary, as domestication includes the whole process. However, re-domes-
tication is used here to highlight the continued use, disuse, and reuse of social media and 
distinguish it from its first use. As a result, we cannot help but ask the following theoreti-
cal questions: Why and how do people come to a second, or even subsequent, round of 
domestication? Are the original hypotheses, concepts, and framework still valid? 
Compared with the initial understanding of domestication, has new knowledge emerged 
from the latest round of domestication?

These questions not only have theoretical significance, but have also become increas-
ingly urgent, as constant change has become the norm and re-domestication has become a 
common phenomenon. First, with regard to the media, with the changing media ecology 
and increased market competitiveness, people have to cope with the constantly overlapping 
functions and frequently released or updated versions. New affordances/features/functions 
can be new challenges to master. Thus, the importance attached to a specific media plat-
form is modified. Second, regarding people who domesticate the media, this process 
involves different types of changes that lead to re-domestication. For instance, one study 
has pointed out that different generations have different modes of domestication (Matassi 
et al., 2019). For different individuals going through different life stages, the same artifact 
must be reintroduced with some adjustment into their new lives or even be dis-domesti-
cated (Hebrok, 2010). Third, from the relational perspective, the domestication approach 
emphasizes the social relations surrounding the use of technology. Therefore, even if social 
media and users are stable, as social relations or interactions with the media change, people 
will choose to reconsider the role of social media in their daily lives. A good example is that 
of Facebook: more and more teenagers have stopped using Facebook because their parents 
and other senior users have invaded this platform and made it uncool.

Although re-domestication has become more important for theory and practice, 
very little attention has been paid to this topic. Certain exceptions deserve our atten-
tion. Sørensen (1994) emphasized that the domestication process is potentially 
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conflictual and dynamic, suggesting that “The truce expressed in practical routines 
of use may be broken, needs may change, relevant, external symbolic codes may be 
transformed, or the persons involved may shift” (p. 7). These arguments have been 
repeated and developed in other studies (Green & Haddon, 2009; Lie & Sørensen, 
1996). For empirical studies using these concepts and framework, Hebrok (2010) 
examined the dis-domestication process of furniture disposal in Norwegian house-
holds, arguing that changing life phases mainly affect the dis-domestication of arti-
facts. Bertel and Ling (2016) investigated the changing centrality of short message 
service (SMS) in today’s evolving mediascape. They argued that SMS is going 
through the re-domestication process in both symbolic and functional aspects. 
However, no study has focused on the revision and development of the domestica-
tion approach.

By linking WeChat in general, and Moments in particular, with the literature men-
tioned above, we use the traditional analytical framework of domestication to examine 
the re-domestication of Moments in the Chinese context to advance the theoretical dis-
cussion of re-domestication.

Context: The rise of the super app in China

As mentioned above, domestication considers interactions with broader social processes 
rather than within households, developing “the flows of particular sociocultural dis-
courses” (Livingstone, 2007, p. 18) in which WeChat is located.

Going beyond a social media platform, WeChat has become a mega platform in which 
the market, the state, and culture merge and compete (Tu, 2016). WeChat and its ecosys-
tem not only include payment, messaging, and e-commerce functions, but also integrate 
several in-app categories, such as public security, transportation, taxation, and civil 
affairs. Therefore, WeChat has been described as “the latest additional layer” (Chen 
et al., 2018, pp. 107–108) and “inseparable from its users’ everyday habits” (Chen et al., 
2018, p. 2).

But why has WeChat become the paradigmatic “social, informational, transactional 
and infrastructural” protagonist of the Chinese social media landscape (Chen et al., 2018, 
p. 16), and how? It is impossible to answer this question without integrating it into the 
broader macro context of China’s socio-economic, political, technological, and cultural 
developments.

First, over the past three decades, industrialization, urbanization, and a national mod-
ernization strategy have continued, leading to social acceleration and the pursuit of effi-
ciency as the dominant features of contemporary Chinese society.

Therefore, the accelerated pace of life and the subsequent adaptation to the principle 
of competition, cited as the main tenets of social acceleration by Rosa and Trejo-Mathys 
(2013), are evident in the Chinese context, thus laying the foundations for our later dis-
cussion of the WeChat ecosystem and the implications of WeChat’s hyper-centrality in 
the daily lives of ordinary people.

Especially since the implementation of the “Internet Plus” action plan by the central 
government over the past decade, Chinese firms have been encouraged to explore digi-
tal transformation. This concerted national modernization strategy stimulated the 
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development of the information and communications technology (ICT) industry since 
late 1990s, as many ICT startups, for example, Sina, Baidu, Tencent, or Alibaba, were 
established at that time.

Second, as one of the main drivers of social acceleration, especially of technological 
development, ICT applications are exploited as economic engines. Based on a chrono-
logical historical overview of China’s ICT industry, in the two decades since China’s 
access to the World Wide Web, many web applications and mobile companies have revo-
lutionized all aspects of life. Then, after a series of well-timed acquisitions, some digital 
platforms owned by tech giants have been equipped to push toward the digitization of 
daily transactions.

Building on the great success of its holding company, Tencent, WeChat was quickly 
adopted when it was launched in 2011 and took the Asian market by storm. WeChat 
founder Allen Zhang praised the esthetics of the app as the best tool without overde-
sign, its key design principle being enhanced efficiency, which coincided with the key 
theme of social acceleration and the centrally planned objective of improving effi-
ciency. By this logic, WeChat and Moments have developed into a platform dedicated 
to workplace communication and business marketing, for example, advertising QR 
codes for branding and creating campaigns to increase user engagement on Moments 
(Jing, 2017; Sehl, 2019).

Third, a good understanding of WeChat’s dominance is more closely linked with 
Chinese culture, such as guanxì, a unique feature of Chinese society. Unlike Sina 
Weibo, the Chinese version of Twitter, WeChat is relatively private and a user needs 
permission to become someone else’s contact (Shu et al., 2017). Moments can be seen 
as a “bazaar” and an “acquaintance community,” in which people “thumb up” and 
comment on other people’s posts based on different types of social relations. Therefore, 
social interactions on WeChat, especially Moments, are based on guanxì (Deluca 
et al., 2016).

In China, guanxì is omnipresent in society and is structured around social relation-
ships (for an overview, see Barbalet, 2015). Previous research has explored how guanxì 
lubricates social media-based communication practices (e.g., Lisha et al., 2017). 
Adding people recently met on WeChat has become common and is a way to build 
guanxì and accumulate a wider spectrum of social relations and a wider network (Shen 
& Gong, 2019).

This is how WeChat has evolved from a communication tool to a social artifact and a 
quasi-utility, creating a WeChat-mediated daily life consolidated through each interac-
tion. Therefore, our study explored how people resist the power dynamics underlying 
WeChat’s hyper-centrality and the dominant structure based on WeChat, which may raise 
the question of super disruption.

Method

Sampling and recruitment

To answer our research questions, we used convenience sampling and qualitative data 
analysis. We recruited 21 participants (11 women, 10 men) aged 18 to 62, who had used 
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Moments for more than 6 months and voluntarily discontinued their use at least once, for 
at least 1 week, by self-restraining their use of Moments or by clicking the “disable 
Moments” button on the WeChat configuration page (Figure 1). In doing so, users do not 
see the “Moments” button on the “Discover” tab, and there is no red dot on this tab sign-
aling an update of their friends’ Moments.

We contacted these participants in three ways: word of mouth, posting recruitment 
messages on various social media, and asking friends from different WeChat groups to 
advertise the recruitment. To study a diverse group of respondents, a wide age frame 
was adopted in an effort to generalize the research results. Seven interviewees were 
students (four undergraduate students, three graduate students), 10 were professionals 
with various occupations (two program managers, two engineers, two salespeople, two 
receptionists, one government employee, one teacher), three were self-employed (one 
online procurement broker, one artist, and one translator), and one was retired (a for-
mer merchant). Concerning the 21 interviews, 11 were conducted face to face, five by 

Figure 1. Screenshot of disabled Moments.
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phone, four by voice messaging, and one by text. All interviewees had good mobile 
Internet access, so their discontinuous use of Moments was not caused by a lack of 
access or exclusion.

The interviews were conducted between June 2017 and January 2018. Each inter-
viewee was informed of the research objectives and the ethics of the interview, and no 
personal information was disclosed.

Data collection and analysis

We asked questions about three aspects: the motivations, feelings, and consequences of 
the deliberate discontinuous use of Moments. All interview transcripts were analyzed in 
three stages. First, we coded the transcripts using NVivo coding. Second, we identified 
the patterns and connections between the codes by developing the major categories. 
Third, we conceptualized these categories into broader themes, in line with the domes-
tication framework. Finally, we recoded the data set based on four umbrella concepts: 
re-appropriation, re-objection, re-incorporation, and re-conversion. The themes are dis-
cussed in detail below.

Analysis

In this section, we explain how the re-domestication process differs from the initial pro-
cess of domestication (appropriation, objectification, incorporation, conversion). In 
short, people still engage with WeChat in general, but with different patterns.

Re-appropriation

Appropriation captures the types of considerations that lead to the acquisition of tech-
nology, that is, integrating new ICT into people’s lives. To stretch the original metaphor, 
re-appropriation refers to the re-integration of ICT in daily life, describing the process 
of identifying a new pattern of media/technology consumption. We first discuss three 
dimensions, personal, social, and institutional, as the main motivations for re-appropri-
ation. We then show that the subsequent rounds of domestication were triggered by 
various contexts, but all ended with a new pattern of conditional use. We argue that this 
indicates empowerment and individual agency, countering the disruptiveness caused by 
the interaction between daily life and WeChat.

First, from the perspective of personal logic, the disruptiveness of WeChat and 
Moments results in the physiological experience of what we call the “invisible habitual 
use” of mobile devices, which leads to wasted time and low efficiency. Indeed, respond-
ent No. 10 described the feelings of the structured use of WeChat and Moments as “being 
kidnapped and controlled by it” and respondent No. 13 protested that “it is disruptive and 
oppressive.”

Respondent No.10 explained the physiological habit:

Every morning when I wake up, the first thing I do is grab my phone and check for messages 
from my workgroups on WeChat, then I scroll down Moments to click ‘thumbs up’, on my 
friends’ and co-workers’ posts. Every night before falling asleep, I follow the same routine.
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Second, from the perspective of social logic, we summarize this disruptiveness as the 
ambivalence of boundary management (Petronio, 2015). In the era of mobile communica-
tion, users instantaneously cross different networks, as strong and weak ties are accessible 
and coexist in the same virtual social space (Boyd & Ellison, 2007). However, it is diffi-
cult to reach consensus on the possibility of regulating the degree of self-disclosure and 
the principle of playing specific social roles in specific social contexts, leading to “context 
collapse” and the interpenetration of different boundaries (Marwick & Doyd, 2011, p. 9).

As respondent No. 15 mentioned:

There are risks in posting updates on Moments or even leaving comments on other people’s 
posts. For example, I accidentally discovered that one of my friends is also a friend of my boss 
on WeChat. It was then that I realized that I should not complain about my job on Moments.

Therefore, on Moments, creating and respecting self-defined boundaries is not always 
easy, as the boundary between work and family and that between close social relations 
and work relations are mixed and overlapping. That is to say, users are responsible for 
activating and ending these social roles, which creates pressures and tensions.

Third, the technological affordances embedded in WeChat coincide with the gradually 
ingrained organizational requirements for rapid response, instant engagement, and inten-
sive interaction (MacCormick et al., 2012). Therefore, we captured the disruptiveness of 
WeChat from the perspective of institutional logic, as many interviewees indicated that 
constant connection has become an invisible social norm and ritual, employees being 
expected to be instantly accessible on WeChat. Therefore, WeChat has become “the 
default application for work” (respondent No. 21), prescribing a way of “doing things” 
that is reproduced every time people “follow the prescription” (Abeele et al., 2018, p. 6).

The situations mentioned above lead to a new type of wildness, which must be tamed 
by re-appropriation. We found that it starts when people make situational and conditional 
changes to their patterns of use and engagement. As respondent No. 11 explained, on 
specific occasions, for example, working on finals and big projects, she “re-integrated” 
WeChat into her life by first closing Moments to increase her productivity, then resuming 
her use once the task was completed. Other informants mentioned that they started the 
re-appropriation process after different situations, such as enjoying an undisturbed vaca-
tion, spending time with loved ones, and mentally resting or meditating.

Although the situations triggering re-appropriation varied from person to person, 
most informants confessed that these experiences led them to reflect on their previous 
media use pattern. For instance, one respondent reported “thinking about how Moments 
influences my life . . . making it better or worse . . . and what role it should play” 
(respondent No. 5). Thus, re-domestication takes place when people start to examine the 
importance of media/technology in their daily lives, to understand the centrality of cer-
tain technologies and consider how their importance can be reduced, thus evoking human 
agency and empowerment from this socio-technical perspective at the micro level.

Re-objectification

Objectification refers to how ICT is located in space, how its application is scheduled in 
spatial structures. Re-objectification refers to the spatial rearrangement built around an 
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artifact. The space symbolized by WeChat and Moments is, of course, not just a material 
phenomenon. We identified two dimensions for the spatial rearrangement of Moments; 
one is the relocation of the app on devices and the other is the transformation of its per-
ceived virtual space in people’s daily lives.

Our informants described their phones as an online living space, which is at least as 
important as the physical space. By relocating Moments on their phones, the re-objecti-
fication process can be seen as a new way of looking at the question of “space” different 
from the original orientation. Specifically, WeChat was generally moved to a less visi-
ble location on their mobile phone screens. Among our interviewees, 12 interviewees 
periodically moved WeChat from the first screen to the second screen, and all had 
removed the Moments entry from the main menu of WeChat at some point. Respondent 
No. 17 explained this re-location process as “making it invisible or harder to access,” 
and others mentioned creating new folders or multiple layers of folders as places to 
locate WeChat, thereby reducing WeChat’s dominance as a portal for digital life and 
online social interaction.

In addition to changing the orientation of the spatial sequence of their apps, another 
dimension identified was how people perceive, represent, and regulate the virtual space 
offered by Moments. All of the interviewees indicated that Moments is a virtual field 
bringing together different social relationships: “It is like a router, connecting me to the 
outside world” (respondent No. 2). However, the informants complained about the 
hyper-centrality of this virtual field, and some described disabling the Moments entry as 
putting it in a drawer, representing a desire to prevent Moments from becoming a mixed, 
huddled, and chaotic “space” characterized by wildness.

During the interviews, our respondents gave Moments different meanings related to 
space. Some saw it as a public space to represent social identities. Moments was also 
used as a “news agency” to disseminate and seek information. In addition, some inter-
viewees treated it as a work platform, a new workspace in virtual organizations 
(Demerouti et al., 2014). In contrast to this “public space” definition, others had a more 
private understanding of Moments, for example, constructing it as a virtual living room 
for friends. Moreover, Moments was used as a diary, as a way to “keep a daily log of your 
life” (respondent No. 3).

In short, re-objectification means loosening and disentangling Moments from a mixed 
and chaotic space to systematize and simplify it into a distinctive space, for example, a 
space specifically dedicated to social networking, a space for self-documenting, or a 
space for professional communication.

As respondent No. 6 stated, on a personal level, everyone should be clear about 
the position he/she assigns to Moments, as different positions and uses come with 
different sets of behaviors, norms, and expectations regarding others’ responses to 
one’s action.

Respondent No. 4 explained how he re-allocated Moments after disabling its 
access:

I mainly use Moments as a work platform for marketing. I only use it as a tool, especially for 
professional development. After two weeks of non-use, I could better control my time and 
energy, use the function better, and increase my productivity.
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In this regard, re-objectification allows people to start their “context restoration” 
(Carr, 2016), mending the walls that social media has broken down and restructuring the 
multiple virtual space.

It should be noted that, as part of the stakeholders, the WeChat developer team is also 
involved in this re-objectification process, by proposing new functions to facilitate the 
re-decoration of the Moments space. For example, dividing friends into different groups 
to control who can see one’s Moments, or limiting the duration of one’s visible feed on 
Moments—all of these new functions provide users with toolkits to re-shape their 
Moments space.

Re-incorporation

Incorporation draws attention to the way in which use is scheduled in people’s rou-
tines, therefore to time structures. The interviewees reconstructed the time orientation 
of WeChat and Moments, in addition to its spatial orientation. In this section, we first 
discuss the time structure of WeChat and Moments and its implications, which can be 
read as the background for re-incorporation. Then, we propose two tactics influencing 
this process; one focuses on the personal level and is related to daily routine, and the 
other involves the relationship between personal rhythm and public temporality.

There are social structures inherent in mobile communication technologies (Abeele 
et al., 2018). As the dominant mobile media platform in China, the structuration pro-
cesses of WeChat and Moments have paradoxically led to continuous and simultaneous 
responsiveness, therefore to endless social roles, leading to the development of instant 
access and constant connectivity as social norms and their requirements and expecta-
tions. As we analyzed above, the respondents reported feeling time pressure in their daily 
lives due to social acceleration.

Thus, the time-structuring capacity of mobile communication, for example, WeChat, 
has created a temporal conflict in terms of scheduling, extensive use, and anywhere, 
anytime connectivity, leading to interrupted temporalities in people’s daily lives. As a 
result, the social practices, arrangements, and the organizational forms associated with 
this capacity have been modified, leading to the use of WeChat for work during off-job 
time and the overlap of professional identity and other identities.

For instance, respondent No. 7 discussed two things she has to do every night before 
going to bed:

checking my own workgroup and my daughter’s class group on WeChat, and posting a short 
video of my daughter reading books before sleeping on my Moments to show the school that 
she has done the reading homework.

How do people re-incorporate Moments? First, one tactic is to reconstruct the 
sequence of their daily routine, by limiting, refusing, and setting rules on the duration 
and frequency of use and a benchmark for temporary non-use and reduced use.

The respondents started this nuanced time management to re-incorporate Moments 
into their daily routines by periodically taking a break and limiting their use of Moments 
to a specific time each day.
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As respondent No. 8 explained:

I set a timer and limit the time I scroll down Moments to 5 minutes twice a day, and I do not 
reply to any messages on Moments except during these two periods.

As respondent No. 12 mentioned, he used to scroll down Moments in his downtime. 
But now he reads on his Kindle or listens to a podcast instead, and has created a tactic 
and schedule for using Moments. Through the re-appropriation process, users try to bal-
ance different considerations in their lives, and a new technology does not fit in, is a low 
priority, or is not worth the effort or cost.

In addition to personal considerations, the interviewees set a rhythm for using WeChat 
and Moments in line with their individual time orientations and public requirements for 
daily life, adhering to the individual vision of life.

For example, respondent No. 11 argued:

I cannot uninstall WeChat, it is unimaginable because everything is there. I have to check it 
every day for my work and communication. But to a certain extent, I can decide how often I 
check WeChat to make it less tied to my free time . . . to reduce the time I spend on Moments. 
I remain in constant contact, but I regulate my use to the essential requirements.

As a result, we argue that by negotiating a relationship with WeChat, people who are in 
this process of re-domestication also negotiate a relationship with the dominant public 
forms of temporality embodied by WeChat. Therefore, we can say that the process of 
re-domestication is a practice of use patterns during the authorized and dynamic range 
under self-determination.

Re-conversion

Conversion refers to how we mobilize ICT as part of our identities and how we present 
ourselves to others. In other words, there are activities taking place beyond “use.” 
Therefore, re-conversion refers to the way in which the values and esthetics of those who 
identify with them are put on display, by physically positioning artifacts and incorporat-
ing them into the temporal rhythms of their daily lives (Silverstone, 2006). In this sec-
tion, we first formulate a broader understanding of re-conversion through the different 
forms of engagement with WeChat and Moments used by people. Then, we move on to 
the more fundamental question of the relationship between people, technology, and soci-
ety based on our data.

First, based on the analysis of individual behavior, re-conversion raises the question 
of how we present ourselves to others in the way we discuss and represent the non-use of 
Moments.

One interviewee explained that each time one of her colleagues works overtime, 
he posts a picture or text on Moments to show his after-hours work status, and inter-
acts with other colleagues, even the boss, on comments on this post. According to 
her, “The importance he attaches to Moments is definitely different from mine. He 
thinks that Moments is closely linked with his job and professional identity” 
(respondent No. 19).
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Thus, the display represents the social identities of people and their relationships with 
the outside world. This shows how people’s engagement with Moments at the micro 
level is converted into relationships between individuals and the public domain at the 
macro level, and how the artifact is negotiated and inserted into broader social relation-
ships (Matassi et al., 2019, p. 9).

Second, through re-objectification and temporal renegotiation, what is the signifi-
cance of the dis-engagement with Moments in the process of re-conversion?

As shown in the literature review, WeChat and its ecosystem have been seen as a 
paradigmatic platform and occupy a position in the infrastructure layer of contemporary 
Chinese society. However, in our analysis, we found that different use patterns are 
another type of “display” to convey people’s attempts to transform the role played by 
WeChat and the dominant culture it has generated and consolidated.

For example, regarding how Moments is used to test whether social ties are still alive 
or not, in the sense that “social relationships are still alive if both parties ‘thumbs up’, 
each other’s post” (respondent No. 9), as respondent No. 14 stated:

When I close my Moments, I will not ‘like’, your Moments and posts, but I do not think that it 
should be used as a testing tool for friendship. It does not mean that I am not by your side. I am 
still here.

Finally, the process of re-domestication is a means of negotiating and adjusting the 
relationship between individuals and the outside world mediated by mobile communi-
cation technologies. Especially through individual use patterns, which vary from the 
requirements and norms of the public domain, we attempt to reorganize the chaos 
brought about by the interweaving of different social ties.

As respondent No. 16 declared:

I told my colleagues in advance that I will not respond quickly to work messages on WeChat 
and that I am very sorry about that . . . and since I have closed Moments, I couldn’t repost 
work-related marketing posts, and I am also very sorry about that.

From this quote, we can see that the re-negotiation process reflects people’s views on 
their relationships with other people, with technology, and with the outside world. Thus, 
re-domestication is not only about media practice, but also about social relations and 
even social structure. When we consider Moments as a social structure, we consider it as 
the modification, installation, and maintenance of a set of principles from top to bottom 
at the macro level. As respondent No. 20 explained:

Even during my non-use period, I still have to check and reply to work messages on WeChat. 
But I reply at my own pace within reasonable limits, that is, within the acceptable time range of 
my work department, for instance checking every 30 minutes.

We can see that people still want to keep their agency within an acceptable range. 
There are ways to dynamically adjust and negotiate the extent to which their use patterns 
are in line with the intentions of the designers and the interests of power, and ways to 
contradict or resist them, working behind the backs of the architects and generating 
unexpected consequences and unanticipated possibilities.
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Discussion

Countering the disruptiveness: The “use, non-use, reuse” loop

The 21 interviewees resumed their use of Moments after their break, the reversion 
described by Baumer et al. (2015b), but they changed their use patterns after reopening 
it. Indeed, 16 respondents indicated that after not using Moments for a while the first 
time, they intermittently reduced their use of WeChat by closing Moments, and 
repeated this cycle periodically. This can be interpreted as a mechanism of reorganiza-
tion of daily life and time management, which is a mutual reproduction of meanings, 
routines, and rituals.

Here, we describe the process of “using it and stopping and reusing it and stopping 
again” as a periodic loop of “use, non-use, reuse.” This is a personal tactic to maintain a 
balanced life and regain focus. For instance, the respondents used phrases such as “puri-
fying the mind,” “an adjustment to have a more productive life” (respondent No. 20), and 
“paying more attention to my inner self” (respondent No. 3) to describe it.

Therefore, we propose a new consumption pattern, the complex fluctuation of use/
non-use, which is invisibly embedded in the practice of daily life and can be considered 
as a potentially regular mechanism for managing mobile-mediated social networking 
activities.

Moreover, after seeing how people negotiate these changes dynamically and how the 
loop of “use, non-use, reuse” occurs in daily life, we suggest that it is the manifestation of 
how people counter the permanent centrality of technology. That is to say, the analytical 
tools of the re-domestication process enable us to capture the relationship between users 
and technology in a world where the meanings embedded in artifacts are rarely stable and 
the distribution of practice and meaning connected to an artifact rarely reaches closure.

From domestication to re-domestication: Refocusing users’ agency

If WeChat is still “wild,” it will be “tamed” in different ways at different times, which 
does not need to be “smooth, frictionless and precise” or “necessarily harmonious, linear, 
or complete” (Ward, 2006, p. 150). In this sense, the term “re-domestication” is essential, 
as it refers to the durability and lifespan of an artifact and its contextual shift, bringing 
rounds of re-domestication in its later life cycle. The periodic or selective use of an arti-
fact in certain social settings can be considered as an active tactic of users, demonstrating 
their individual agency to re-establish boundaries and avoid the risks of alienation and 
intrusion of mobile communication technologies into the fabric of everyday life. Indeed, 
we are currently living under the expectations of rapid responses, with the invisible rule 
of social surveillance of the socio-technical landscape at the macro level (Ling, 2016).

We based our study on the following three logics. First, we illustrated the use of 
WeChat and its hyper-centrality. Second, we linked the periodic non-use of Moments 
with the re-domestication of WeChat. Third, based on the analysis of the interview 
transcripts, we linked the endless re-domestication process and the “use, non-use, 
reuse” loop with the perpetual interplay of human agency and the power dynamics 
characterizing WeChat.
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Although this case is specific to China, we contribute to the general theoretical dis-
cussion on re-domestication. First, as mentioned in the introduction, using the Chinese 
context is compatible with domestication, which is a context-dependent process. 
Theoretically, we extend previous studies of households to a broader context of social, 
political, economic, and industrial realities. Second, the experiences analyzed in this 
study can also be found in other countries, in the form of similar themes, with different 
variations, or experienced to varying degree. Thus, our study contributes to the related 
discussion in a non-Western and non-liberal context.

In conclusion, we have analyzed how people use new and innovative ways to regain 
their autonomy and human agency under the disruptiveness of WeChat, by relying on 
nuanced tactics to exploit, manage, and limit their availability via WeChat’s hyper-cen-
trality. We show that the re-domestication of Moments and WeChat is a “reboot” of the 
domestication process. This allows us to look deeper into the layers of human life and 
human behavior to identify the connections between materiality, behavior, symbols, and 
meanings. In addition, we reveal that the re-domestication of WeChat, conceptualized as 
individual agency to regain control of one’s life and empowerment, offers a new perspec-
tive from which broader social processes, changes, and developments can be approached. 
Future research could further examine the association between cultural norms and the 
hyper-centrality of social media, the social rules of media use, and the tensions or con-
flicts associated with it.
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